
WINTER/SPRING 2018-19 MEDIA RECAP

VISIT BEND



OVERVIEW

Goals:
● Increase TRT by generating overnight stays
● Increase repeat visitor web traffic through landing page 

visits

Target markets: 
● Primary: SEA, PDX, SF/SJ
● Secondary: other 8-hour drives from Bend

Audiences:
● Families – married women, 25-44, HH $100k+, 

1 or more child at home
● Friends – single 25-44, Male/Female, $50k individual

Timeframe: Oct through April 
● Ale Trail: Oct-Nov
● Winter: Nov-Feb
● Spring: Mar-Apr



MEDIA STRATEGY

● Deliver high awareness and drive traffic to Visit Bend website and trip planning tool

● Reinforce the Bend brand leading into key winter travel months

● Avoid redundancy with Mt. Bachelor’s media plan

● Target based on real people, not cookies, as much as possible

● Avoid competitive noise - allow Bend to stand alone to tell it’s story

● Attach to lowest funnel KPIs

○ Flight and Hotel confirmed bookings through Sojern Fusion program



BUDGET BREAKDOWN

15.5%
Oct 10 - Nov 18

77.3%
Nov 1 - Mar 24

7.2%
Mar 25 - Apr 30



GOAL #1 PERFORMANCE

Increase YOY TRT by generating overnight stays (Oct ‘18 - Mar ‘19)

Average 10.5%



GOAL #2 PERFORMANCE

Increase repeat visitor web traffic through landing page visits (Oct ‘18 - Apr ‘19)



Performance dates: Oct 10 - Apr 30 
compared to same period 2017-18

Organic Users

10.2%
YoY

Traffic Source Top Pages Visited
1. /things-to-do/activities/winter-fun/ - 8%
2.  /things-to-do/events/ - 6%
3. Homepage - 6%
4.  /things-to-do/ - 6%
5. /bend-ale-trail - 3%

60% Organic
19% Direct
10% Paid Facebook
4% Social
3% Referral
2% Display

WEB TRAFFIC - YOY



WEB TRAFFIC - AUDIENCE LOCATION
Performance dates: Oct 10 - Apr 30 compared to same period 2017-18



SOJERN

Partnered with Sojern’s Fusion program to track marketing efforts back to hotel searches, bookings at hotels, 
flight searches, and flight bookings
● 9.7M impressions in total

How did the campaign perform in terms of engaging travelers for Visit Bend?
Sojern analyzed travel events for the destination and airport

$20.32 : $1



TRIP PLANNING

How far ahead did travelers search and book?
This chart shows how many days ahead of their travel date impressed travelers searched or booked.



BOOKED DEPARTURE DATES

What travel dates were most popular among travelers who booked trips to Bend?
These calendars show the more booked travel dates by travelers reached with our messaging. The colors 
range from blue to white, with the deepest blues indicating the highest values. 



LENGTH OF STAY

How long are travelers staying in Bend?
This chart shows how many days impressed travelers are staying in Bend. This data is based on flight 
departure and return dates and hotel/car check-in and check-out dates. 



               Impressions:      11,516,702
                         Clicks:          42,627
                             CTR:           0.37%
                             CPC:          $2.29
  

FACEBOOK PERFORMANCE 

Full campaign performance with representative ads shown below.

This spring campaign provided the lowest 
CPC of $1.64



              Impressions:     23,860,897
                         Clicks:         44,155
                             CTR:         0.19%
                             CPC:        $1.26
      

GOOGLE DISPLAY PERFORMANCE

Full campaign performance with representative ads shown below.

This campaign performed the best with an average 
CPC of $1.16 and CTR of 0.20%



SEATTLE REFINED

WATCH VIDEO HERE

http://seattlerefined.com/travel/kids-big-and-small-love-to-play-in-bend-oregon?fbclid=IwAR2FXpjjnp5ttYQ9i7WMUsb-4GNbU8m11U2-cTxUPtmm0bDAM5MVupkb68w


CALIFORNIA LIVE

WATCH VIDEO HERE

https://www.nbcbayarea.com/news/local/Visit-Bend-505908731.html


iHEART INFLUENCERS w/ JEEP

LISTEN TO AUDIO HERE

https://drive.google.com/open?id=1bfryRAfMJfNZUyfESrG6i5V7si4V7n53


TV & RADIO SPOTS
Friends Family

TELEVISION

Comcast SEA 204 334

KOMO ABC SEA 54 68
KATU PDX 34 47
KGW PDX 95 128
KOIN PDX 27
KPTV PDX 128 72

Comcast SF 315 471
KNTV NBC SF 284 274

RADIO

KEXP Radio SEA 188
KUOW Radio SEA 104

iHeart SEA 96
OPB Radio 84

KMHD PDX 75
Entercom Radio PDX 239 360

KQED Radio SF 52
TOTAL 1689 2044



THANK 
YOU


